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Golf Clubs can be seen as 
unapproachable, clique and intimidating 
by some and Golf’s challenge is to change 
this perception. Michelle Campbell, 
Administration Manager, and the team at 
the Hastings Golf Club have approached 
this through the holding of an open day, 
to introduce the club and its facilities to 
their community.

To promote the event the club used 
Facebook, twitter, online advertising, 
media releases, radio advertising 
and features in the local community 
newspaper. Emma Buttle, marketing 

With summer on the way, it’s time to get out & 
about in Hawke’s Bay!  

Looking for something different to do?  Mark 11 
October on the calendar – and take the family 
for a brilliant day out at Hastings Golf Club’s 
OPEN DAY, from 10am – 2pm.

“Everyone is welcome,” says Administration 
Manager Michelle Campbell.  “There will be 
lots happening – perfect for families, and also 
anyone thinking about trying golf.”

Highlight of the event is the opportunity to 
win a $20,000 Suzuki Swift, in the Hole-In-
One Competition, on the 4th hole.  Everyone 
is encouraged to have a go.  “Come and try 
– you never know your luck on the day!” says 
Michelle.  “Those who ‘make the cut’ in the 
Preliminary round will get in to the Final at 

manager, as well as organising the event 
marketing, personally took on the delivery 
of the promotional posters around the local 
area in café’s, libraries and other high profile 
locations.

To best tell their story we have used the 
media releases Emma prepared for the event.

1.15pm.  We’d like to thank Bayswater Vehicles 
for supporting this competition,” says Michelle.

Entry on the day is free.  Plus, there will be loads 
of free things happening on the day - have a 
go in the covered driving range or enjoy the  
complimentary sausage sizzle, thanks to Grande 
Gourmet (limited supplies).

“There will be lots going on to entertain the 
younger ones, including a couple of bouncy 
castles.  The talented Fairy Rosebud will be here, 
doing amazing face painting for the kids (and 
the older people too, if you like!).  Children are 
also invited to have a go on our colourful, fun, 
soft golf gear that is ideal for kids learning the 
sport.  Plus, some greenkeeping tractors will be 
on display for those who love big machines!”
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Open Day Success at Hastings Golf Club
“We couldn’t have asked for a better day”, 
comments Michelle Campbell, Administration 
Manager for Hastings Golf Club.  “The Open 
Day was an ideal opportunity to invite the local 
community to sample our facilities and see for 
themselves, how stunning a course we have.”

The Hastings Golf Club Open Day was held on 
11 October; widely promoted as a great day out 
for families and those keen on trying golf.  

“It was free for people to come along and 
enjoy our covered driving range, short course, 
putting green and have a go in our Hole In 
One Competition.  The prize was a $20,000 
Suzuki Swift, so that was a very popular 
attraction on the day,” says Michelle.

The Club also organised lots of free activities 
for families, including bouncy castles, face 
painting and SNAG children’s golf equipment, 
which was popular throughout the day. 

“Local presenters of The HITS, Martin & Sarah, 
were also present, giving out heaps of spot 

prizes,” says Michelle, “which really added to the 
atmosphere of the event.”

The Open Day went from 10.00am to 2.00pm, 
and organisers estimate around 275 visitors 
came along to check out the club.  

“We also promoted a special membership offer, 
which attracted quite a bit of interest, and we 
even signed up some new members on the 
day,” adds Michelle.

“It was great to see so many new faces at the 
Club, particularly the children enjoying times 
with their parents, on the driving range and 
putting green.  We are delighted with the 
outcome.  And the weather couldn’t have been 
better! ”

Hastings Golf Club would like to thank sponsors 
of the event, Bayswater Vehicles, The HITS and 
Grande Gourmet for their support.
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be onhand to answer any questions you may 
have about the club or the sport of golf.”

Hastings Golf Club is well regarded as one of 
the top 10 club courses in New Zealand.  With 
a strong Beginner Programme, supportive 
buddy system and welcome club atmosphere, 
Hastings Golf Club should be at the top of your 
list when considering taking up golf. 

“Don’t miss out on our Open Day special – a 
3 month membership, at a special discounted 
price of $299.  Perfect for a new summer sport!”

Come and see why Hastings Golf Club is the 
best club in Hawke’s Bay!  “The team look 
forward to seeing you here in Bridge Pa,” says 
Michelle. 

Thinking about trying golf?  “The Open Day will 
be an ideal opportunity to find out more,” says 
Michelle.  “Our friendly members and staff will 
be onhand to answer any questions you may 
have about the club or the sport of golf.”

Hastings Golf Club is well regarded as one of 
the top 10 club courses in New Zealand.  With 
a strong Beginner Programme, supportive 
buddy system and welcome club atmosphere, 
Hastings Golf Club should be at the top of your 
list when considering taking up golf. 

“Don’t miss out on our Open Day special – a 
3 month membership, at a special discounted 
price of $299.  Perfect for a new summer sport!”

Thinking about trying golf?  “The Open Day will 
be an ideal opportunity to find out more,” says 
Michelle.  “Our friendly members and staff will

Conclusion
A great event and result from the team at the 
Hastings Golf Club, and assisted on the day 
by 15 club member volunteers. Michelle has 
been happy with the response since and they 
have had good interest in their New to Golf 

 programmes and their She Loves Golf event 
which they can attribute to the momentum 
from the open day. They will look to 
potentially run the Open Day as a bi annual 
event.


